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Silver service

Here at GQ, we recognise luxury
when we see it and there is no
doubt that the Maybach 62 is
arguably the finest luxury
limousine in the world. If you need
to be driven in serious style, then
look no further as this machine is a
beautifully crafted piece of
engineering that boasts everything
you'd expect and more.

Once ensconced in the Grand
Nappa leather seats, you'll be
surrounded by the finest wood
panelling, and you'll be spoilt for
choice by a plethora of technology,
including a DVD player, flat-screen
television, state of the art sound
system, mini bar and a cordless
telephone. There is no chance of
feeling claustrophobic as incredibly
the Maybach 62 has enough
passenger space to house a Mini,

and if it's privacy you're after, then a
touch of a button will turn the roof
panel from transparent to opaque in
a matter of seconds. Genius.

For something to be truly
luxurious it has to be exclusive and
this is where the Maybach scores
maximum points. There are only 700
models made annually for the world-
wide market, so you'll be lucky to
see one, let alone experience a drive
but we have managed to find a way.
Royal Silver Service is the UK's only
official Maybach chauffeur hire
company and will hire out their
Maybach 62, together with driver,
from £125 an hour. As owning one
will set you back around £300,000,
it's a relative bargain.

For more information,
tel: 08701 993910 or visit
www.royalsilverservice.co.uk
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